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WHAT IS PUBLICITY?

Publicity is using the media to communicate your message to the general public. It is all about attracting free editorial coverage
for your show in newspapers, on radio and on TV.

How do you do it?

1/ Define your message

2/ Create your publicity materials

3/ Distribute your publicity materials to relevant members of the media

4/ Follow up with journalists to see how they may be able to assist you in getting your message to the general public

5/ Carry out interviews as requested.

DEFINE YOUR MESSAGE

The media love it if you can give them the information they need in a succinct and definitive way so take some time to think
about exactly what they will want to know about your show.

TWO IMPORTANT THINGS to define before you create your publicity materials are:

1. WHAT MAKES YOUR SHOW SPECIAL? Take some time to think about what makes your show different to all the others.
Why does it stand out from the pack? For example:

e Does your cast include any high profile artists?
e Is there arelevant social aspect to your production or artwork?
e Isthere a great story behind your production?

2. WHO IS YOUR TARGET AUDIENCE? It is essential to work out who your target audience is. This assists you in creating
appropriate publicity materials and also helps you in sending your publicity materials to relevant media outlets. For example — if

your play is aimed at an audience of 35+ yrs there is no point writing a press release in hip street kid speak and spending all
your time chasing an interview on JJJ whose audience is 15-28 years.

CREATING YOUR PUBLICITY MATERIALS

Once you have defined the key things you want to say, you must generate the following publicity materials:

1/ A media release

2/ An image

You can also prepare additional background information for the media including:
1/ Artist biographies

2/ Showreels

3/ CDs etc

The latter three are not essential but can be particularly useful for some artforms eg — if you are a music act it is very helpful to
have a CD of your work to send to radio stations for airplay.

HOW TO WRITE A MEDIA RELEASE

For media information please contact Buxton Walker Publicity

Michelle Buxton Jane Davis Elise Tobin
Ph 0419 134 278 Ph 03 9537 7155 Ph 03 9537 7155
Em michelle@buxtonwalker.com Em jane@buxtonwalker.com Em elise@buxtonwalker.com
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